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Sponsorship Opportunities



The Lord Mayor’s Big Curry Lunch 2017
In 2017 the Lord Mayor’s Big Curry Lunch celebrates its 10th Anniversary and aims to have over 1,300 guests attend and raise a record £450,000.

About The Lord Mayor’s 
Big Curry Lunch

◆ The Lord Mayor’s Big Curry Lunch is the City 
of London’s biggest fundraiser supporting ABF 
The Soldiers’ Charity, the National Charity of 
the British Army.

◆ Over 1,300 key decision makers and influential 
leaders from the City attend to enjoy a curry 
lunch and drinks.  

◆ Takes place in the heart of the City at the 
majestic, Grade I Listed Guildhall. 

◆ The Lunch raises funds to support soldiers, 
veterans and their immediate families affected 
by the conflicts in Iraq and Afghanistan. 

Lunch Details

◆ Date: 6 April 2017 (subject to our Royal 
Guest’s diary commitments)

◆ Tickets: £100 per person includes lunch and 
drinks (beers, wine & soft drinks)

◆ Location: Guildhall, Gresham St, 
London ec2v 7hh

◆ Timings: 12.00pm – 3.00pm

◆ 

◆ Lunch sittings: 12.30pm, 1.15pm and 2.00pm 
(sitting time selected on booking)

Key Facts:

◆ Attended by a Royal Guest of Honour each 
year: previous Royal guests included HRH 
Prince Henry of Wales, HRH The Prince of 
Wales and HRH The Princess Royal.

◆ Every year the Lord Mayor of the City of 
London hosts the Lunch and is Co-Chairman 
of the volunteer Committee. 

◆ Since its inception, the Lunch has been 
supported by the Livery Companies and 
Ward Clubs of the City of London. Many of 
their members attend, including Masters and 
Clerks.   

◆ In 2016, the amount raised from the Lunch was 
over £218,000 (up more than 31% from 2015). 
In the past nine years the Lunch has raised 
over £1.5 million.

◆ A Silent Auction of money can’t buy items 
runs throughout the day and goes live online 
in January 2017, so prizes can be bid on in 
advance. In 2016, the Silent Auction raised 
£70,349.

Principal Sponsor and special guests 
arrive via the red carpet and are 
greeted by a Guard of Honour.

Ticket link: www.soldierscharity.org/lordmayors



Audience
Sponsorship of our prestigious Lunch will give your brand access to the following audience.

Audience Breakdown

◆ Average age 40-60 year old

◆ Male: 75% / Female: 25%

◆ 63% director level or above

Our guests are split into the  
following groups:

Key decision makers and influential 
leaders from the global and UK 
business industry.

Sectors include banking, insurance, 
law, defence, marketing, construction, 
shipping, IT and financial services.

Members of the City of London’s Livery 
Companies & Ward Clubs.

Senior officers, serving soldiers and 
veterans from the British Army and 
other Forces.

Long-term supporters of  
ABF The Soldiers’ Charity.

Others including:

◆ The Secretary of State for Defence and 
members of both Houses of Parliament

◆ The Lord Mayor of the City of London and the 
Civic Party

◆ The Soldiers’ Charity beneficiaries, trustees 
and senior management

Volunteer Committee

◆ A volunteer committee (102 members), chaired 
by Michael Hockney and the Lord Mayor of 
the City of London, organise all aspects of the 
Lunch. 

◆ Includes leading business people from the 
City: senior accountants, bankers, investment 
managers, lawyers, the chairmen of financial 
and trade institutions; and senior military 
figures.

45%

40%

5%

5%

Sponsors are invited to the Royal 
Reception where they are introduced to 
the Royal Guest.



Marketing and Promotion
Sponsors will benefit from an extensive marketing and promotion campaign that is implemented to promote the Lunch.

The Marketing & Promotion Campaign

◆ Targeted at previous attendees, City of 
London based organisations, Livery 
Companies & Ward Clubs, Soldiers’ Charity 
supporters, and senior members of the 
British Army.

◆ The campaign is implemented in 
coordination with the volunteer committee 
members.

◆ Starts in November and runs right up until the 
event day, and covers the following areas: 

 — E-mail marketing: 9.5k subscribers
 — Postal mailings: 22k subscribers

  Social media promotion:
  — Facebook: 90k+ Likes
  — Twitter: 33.2k+ Followers
  — Instagram: 1.6k+ Followers

  Print advertising:
— relevant publications including Evening 

Standard, Square Mile, City AM

  Online advertising: 
— Google Adwords and online 

remarketing campaign
— Relevant digital platforms including 

City AM and Square Mile
 

  
  
Soldiers’ Charity’s website:

 — 27.5k active users / 57k page views 
per month

  Media partners:
— The Week (circulation: 198,339)
— Country Life (circulation: 39,257)
— Square Mile (circulation: 59,376)

◆ Extensive PR campaign targeting relevant 
media channels including national and 
international newspapers.
—   In 2016, the Lunch was featured in 21 

media channels with an Advertising Value 
Equivalent of £33,930 and a total circulation 
of 6,800,000.

Silent Auction Promotion

Silent Auction goes live online in January 2017, 
and it receives extra promotion through Soldiers’ 
Charity channels (stats above) and through the 
auction platform, Givergy’s networks:

◆ Website: 8k+ monthly active users 

◆ Social Media: Twitter: 3.2k+ Followers / 
Facebook: 500+ Likes

◆ E-mail marketing: 5k+ subscribers

◆ PR Support: press releases sent to 
over 25 media outlets.

Sponsors have their own private 
reception areas for their guests 
in the Livery Hall.



Sponsors of The Lord Mayor’s Big Curry Lunch
The Lunch benefits annually from the generous support of a host of sponsors who are key to making it such a successful fundraiser.     

In 2016, the Lunch sponsors included:

“The Lord Mayor’s Big Curry Lunch is a 
fantastic event to be involved in and 
offers us an excellent opportunity to 

showcase our products and get in front  
of our target audience.”

Andrew Gordon
Private Cellar Ltd

“Both the guests and Cheeswrights 
members greatly enjoyed the Lunch 

yesterday and we were proud to support 
such an important cause. Many thanks for 

all your assistance with our arrangements.”
Edward Gardiner

Cheeswrights Notaries Public

Endorsements from Sponsors:



We are the National Charity of the British Army, 
supporting soldiers, veterans and their immediate 
families in times of need. 

Last year, we spent over £8.4 million on charitable 
grants, supporting the Army family in more than 
55 countries worldwide and touching the lives of 
around 80,000 individuals.

We worked with 88 delivery charities and partner 
organisations that delivered specialist support on 
our collective behalf, including: Combat Stress, 
SSAFA, the Royal Commonwealth Ex-Services 
League and the NSPCC.

We pride ourselves on being responsive, making a 
difference at a critical point in peoples’ lives.

We have been doing this since 1944 and will 
continue to do so for the ‘long haul’ – supporting 
all future generations of our soldiers and their 
immediate families.

Third Sector Charity Brand Index 2015
We were named the number one charity for ‘Delivering on 

Promise’ in the Third Sector Charity Brand Index 2015, which 
was voted for by over 4,000 members of the general public.

ABF The Soldiers’ Charity
The Lord Mayor’s Big Curry Lunch supports soldiers, veterans and their immediate families affected by the conflicts in Iraq and Afghanistan 
through the British Army’s National Charity, ABF The Soldiers’ Charity.



The Sponsorship Opportunity
The 10th Anniversary of The Lord Mayor’s Big Curry Lunch will present a range of opportunities for you and your company to play a part in what 
has become one of the City’s most prestigious charity events.

Opportunities include

◆ Promote your brand, product and services to our audience

◆ Entertain your key clients, partners and employees

◆ Network with our influential guests and Committee members

◆ Gain a positive association with our long-standing and popular lunch

◆ Support our soldiers, veterans and their families affected by the 
conflicts in Iraq and Afghanistan.

Sponsorship Tiers

There are three tiers of sponsorship based on overall investment.

Sponsors at each tier will receive a comprehensive package of benefits, 
which are listed opposite and on the next page. 

These packages are flexible, and we would be happy to create a tailored 
package to suit your company’s needs.

1 Principal Sponsor
  
 £85,000 (Only one package available)

◆ As principal sponsor, we’d work with you to create a bespoke package 
tailored to your company’s needs and aligned with your specific 
marketing and sponsorship objectives.

◆ We would be able to offer many exclusive benefits reserved solely for 
the principal sponsor including the opportunity to have a promotional 
presence across the Great Hall; special guest places that includes a 
red carpet arrival and formal welcome into the Guildhall, and seats 
alongside the Lord Mayor and the Civic Party for lunch; invitations to a 
number of extra events and much more.

Lunch takes place in the Great Hall where the Principal 
Sponsor will have a promotional area.



 Major Sponsor 
 £25,000 (Only four packages available)

Hospitality
◆ 30 x complimentary tickets.
◆ A private branded area in the Livery Hall for all guests.

Royal Guest of Honour
◆ 2 x places at the Royal Reception and an introduction to the Royal Guest 

of Honour.

On-Site Promotion
◆ A dedicated area for a promotional space (or stand).
◆ Opportunity to display promotional banners across the Guildhall site.
◆ Logo placement on pull-up banners and plasma screens located across 

the Guildhall site.
◆ Placement of a branded item/literature within the take-home gift bags, 

given to all guests.

Photography
◆ Copies of the photographs from the event including some of the 

sponsor’s involvement.
◆ 1 x hardcopy souvenir photo book, signed by the Lord Mayor, with 

pictures from the Lunch.

Lunch Programme
◆ Inclusion in the programme - includes a full page advert, and logo 

placement and thank you in the sponsors page.

Marketing and Promotion
◆ Coverage in the Lunch’s marketing and promotion campaign - includes 

eNewsletters, mailings and social networks.
◆ Dedicated webpage on The Soldiers’ Charity website with personalised 

URL, company profile and logo placement.
◆ Logo placement and thank you on the Sponsors page on the Lunch 

microsite.
◆ Coverage in some of the print and digital correspondence sent to the 

Lunch guests. 

Networking
◆ Opportunity to attend a Lunch Committee meeting and be introduced to 

the Committee members.

Silent Auction
◆ Opportunity to donate an item into the Silent Auction and benefit from 

the extra promotion this receives.

Supporting Events
◆ 4 x invitations to the Lunch Launch Party (Nov’ 16) and Lunch Post-

Lunch Reception (May/Jun ‘17).
◆ A promotional presence at the Lunch Launch Party (Nov’ 16) and Lunch 

Post-Lunch Reception (May/Jun ‘17). 
◆ Thank you in the Lord Mayor’s speech at the Lunch Launch Party 

(Nov’ 16) and Lunch Post-Lunch Reception (May/Jun ‘17).

The Sponsorship Opportunity – continued

Drinks reception 
takes place in 
the Old Library 
where Major 
Sponsors can 
have an area to 
promote their 
brand.



The Sponsorship Opportunity – continued

 Supporting Sponsor 
 £5,000

Hospitality
◆ 10 x complimentary tickets.

Royal Guest of Honour
◆ 1 x place at the Royal Reception and an introduction to the Royal Guest 

of Honour.

On-Site Promotion
◆ Logo placement on pull-up banners and plasma screens located across 

the Guildhall site.
◆ Placement of a branded item/literature within the take-home gift bags, 

given to all guests.

Photography
◆ Copies of the photographs from the event including some of the 

sponsor’s involvement.

Lunch Programme
◆ Inclusion in the programme - includes a half page advert, and logo 

placement and thank you in the sponsors page.

Marketing and Promotion
◆ Coverage in the Lunch’s marketing and promotion campaign - includes 

eNewsletters, mailings and social networks.
◆ Logo placement and thank you on the Sponsors page on the Lunch 

microsite.
◆ Coverage in some of the print and digital correspondence sent to the 

Lunch guests. 

Silent Auction
◆ Opportunity to donate an item into the Silent Auction and benefit from 

the extra promotion this receives.

Supporting Events
◆ 2 x invitations to the Lunch Launch Party (Nov’ 16) and Lunch 

Post-Lunch Reception (May/Jun ‘17).
◆ Thank you in the Lord Mayor’s speech at the Lunch Launch Party 

(Nov’ 16) and Lunch Post-Lunch Reception (May/Jun ‘17).

Sponsors can 
donate items 
to the Silent 
Auction or the 
Prize Draw, which 
guests will take 
part in during 
the event.



For more information and to discuss this sponsorship opportunity in more detail please contact Bernie Critchley on:

Tel – 0207 811 3201   Email – bcritchley@soldierscharity.org

Contact Details


